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TAP
successfully tested 
Dynamic Ads 
for Travel



TAP is the leading Portuguese airline. 
Its Lisbon hub is a key European gateway 
to Africa, North and South America. The 
company’s Portuguese character, brand and 
the quality of service have been the main 
factors driving TAP’s strategy over recent 
years, which led to the airline being voted 
the World’s Leading Airline to Africa and 
South America and Best European Airline 
by the World Travel Awards, considered the 
“Oscars” of tourism.

Credited internationally on social media, 
TAP is continuing to grow in the digital world. 
Having begun using social advertising as 
a key tool in driving sales, it was a natural 
step forward to try out Dynamic Ads for 
Travel in order to retarget relevant potential 
customers with the right message.

KNOW your objectives
TAP’s strategy for social advertising has two key objectives: (1) Boost online flight sales 
with a low load factor and (2) Using a stopover programme, promote Lisbon and Porto as 
stopovers for long trips to different destinations such as Brazil and the US.
To answer both objectives they needed to leverage an efficient retargeting format and 
Dynamic Ads for Travel (DAT) was the answer.
Specifically designed by Facebook as the retargeting tool for the travel industry, DAT enables 
airlines to retarget those who searched for flights with specific destinations using 
customized and dynamic messages. DAT can also be used to increase the sales volume for 
flights with destinations that are not overly popular or full.
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SET the right ads
to the right audience

DAT n°1
BOOST SALES TO OR 
FROM PORTUGAL
On one hand, for people in Portugal who 
searched for a flight with a low percentage 
of reservations less than 15 days ago, TAP’s 
strategy is to encourage sales and to fill 
seats.
The creative therefore contains a message 
to encourage people to complete the 
booking. In the wording, the origin and 
destination cities are dynamic and directly 
taken based on the search performed by 
the user on TAP’s website.

DAT n°2
PROMOTE LONG TRIPS
STOPPING OVER PORTUGAL
On the other hand, for people outside of 
Portugal who have searched for a flight on 
TAP’s website within the last 90 days, the 
goal is more to promote Lisbon or Porto as 
a free stopover destination in a long-trip 
to and from foreign cities like Helsinki or 
Sao Paulo with TAP. Therefore, the second 
creative proposes an alternative trip from 
the one searched for by the user, only this 
time with the inclusion of a free stopover in 
Portugal’s capital and Porto, outlining that 
the traveler will enjoy “2 destinations for the 
price of 1” in the text of the post.

In order to meet their objectives TAP focuses on retargeting 
the people who visited their website and searched for a flight 
without carrying out a purchase. Depending on their location, 
the Facebook users are not shown the same ad. 
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ACHIEVE 
Amazing results
After just one month, the results of the DTA campaign led 
by TAP were hugely promising and show the great value 
of this ad format for the travel industry: 

In the Portuguese market, thanks to 
dynamic ads compared to previous website 
conversion campaigns.

For trips to and from Brazil, 
comparing May with June.

For a trip with a stopover in Portugal.

Dynamic Ads for travel is an exciting new 
feature and can be very challenging to 
implement,  even for experienced advertisers, 
when it comes to the Facebook Pixel 
migration. Therefore running and managing 
the campaign through MakeMeReach was 
undoubtedly a great advantage for TAP.

The ad tech solutions provider 
was helpful not only as a Facebook 
Marketing Partner since DAT 

features are only available through the API, 
but also as an optimization tool with the 
Helicopter View homepage, which was very 
useful to check the results and analyse the 
campaign perfomance. 

António Catarino, Marketing & Communication | Digital Marketing

“Since we have been working with MakeMeReach, our work has been much easier 
with constant help from the support team who regularly provide us with new ideas and 
tips to improve the performance of our campaigns. Their dashboard and design are very 
user-friendly, making the platform a perfect tool to achieve effective performance quickly.” 
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